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SEO, or Search Engine Optimization, is improving your website’s visibility and ranks in Search
Engine Result Pages (SERPs). In simpler terms, it’s all about making your website easier to
find when people search for product, service or information relevant to your business.

Some reasons why an SEO strategy is important for optimizing your website are:

- Increase website visibility by reaching a wider audience and attracting potential
clients.
- Boost organic traffic as it drives more visitors to your website without having to do

paid advertising.

- Enhances brand authority by establishing your business as a trustworthy and reliable
source of information in the industry.

There are three main categories that SEO is known to have. They are

1. On-Page SEO: Practice optimizing elements of the website.

2. Off-Page SEO: Practice of optimizing elements outside the website but, for the

website.

3. Technical SEO: Implementing best practices to strengthened up the foundation of the
website and make it smooth.



Some Key Metrics to Keep a Check On

O Organic Traffic: The number of [0 Bounce Rates: The percentage of
visitors coming from the search users who left the website just
engine without any paid after viewing one page.
advertisements.

1 Average Session Duration: The

O Keyword Ranks: The ranks of average time spent by users on
target keywords on the search the website.
engines.

[0 Conversion Rates: The percentage

O Click-Through Rates (CTR): The of users who took the desired
percentage of users who clicked action like purchase, signup
on your website through the appointment booking etc.

search engine.

Some Analytic Tools to Measure From

[0 Google Analytics [0 Ahrefs
[0 Google Search Console 0 Moz
[0 SEMrush



Keyword Research

Find relevant keywords and
phrases that are related to your
content.

For keyword research, use tools like
Google Keyword Planner, SEMrush,
Ahrefs or Moz Keyword Explorer to
find high-volume and low-
competition keywords.

Heading Tags

Use heading tagsi.e., H1, H2, H3,...,
to give structure to your content.

Insert the target keyword in the
main heading and use it in
subheadings when required.

Use the heading tags hierarchically
to organize the content.

Title Tag

Keep the title tag short and
effective; between 50-60
characters.

Make it attractive and relevant to
what you deliver so that users click

on it.

Include the target keyword
naturally in the title tag.

Meta Descriptions

Write a meaningful, attractive and
compelling meta description.

0 Include the target keyword

naturally in the meta description.

[0 Make it enticing to improve the

click-through rates.

[0 Keep it between 120-140

characters.

Keyword Optimization High-Quality Content

[ Create High-quality, informative
and engaging content.

[ Use relevant keywords in the
content.

1 Use headings, subheadings, bullet
points and tables for scanning the
content easily.

O Instead of keyword stuffing, focus
on using it naturally throughout the
content.



Image Optimization

[0 Use descriptive file names, and alt
text for the images to be found by
users.

[0 Compress the images through a

compressing tool to not
compromise with quality.

Mobile Friendliness

[0 Use responsive designs that can

adapt to different screen sizes and
devices

Offer easy navigation.

Aim to improve the page load
speed.

XML Sitemap

Create and submit an XML
sitemap for your website to search
engines for improving indexation.

Robots.txt

Use robots.txt to prevent search
engines from crawling the page
you don’t want it to.

[] Use targeted and secondary

keywords naturally throughout the
content.

Internal Linking

[0 Link your webpage to another

relevant and informative webpage
to pass link juice.

Page Load Speed

Optimize images by compressing
them.

Implement browser caching

Minimize HTTP requests

Structured Data
Implement Schema Markup on the
web pages for better
understanding.

Canonical Tags

Use canonical tags to help search
engines know the original version
of a webpage.
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SSL Certificate

Make sure your website is
protected by an SSL certificate.

Make sure it is only available on an
HTTPS connection.

Backlink Building

Guest posts on highly authoritative
websites

Audit others' websites, find broken
links and offer them to replace with
yours.

Build relationships with website
owners, founders and influencers to
be able to collaborate in future.

Find where were you mention as a
source or a choice and reach out to
the owner/author to insert your link
into it.

Pitch to journalists for mentions and
backlinks

Check the quantity and quality of
already existing backlinks on the
website

Test for any incorrect URLs and
correct them if found.

Site Architecture

Plan and map out your website
structure logically.

Make sure URLs match the
structure and contain keywords.

Implement a hierarchy for
different sections on the website

Content Marketing

O Create consistent and reliable

content for the audience

[0 Publish informative blogs, videos,

infographics, eBooks, whitepapers
etc. for different social platforms.

[0 Use UGC content to promote your

product or service.

O Collaborate with influencers and

website owners to promote your
brand.



Online Directories Online Reviews

[ Submit your business information [0 Encourage your customers to leave
on highly authoritative directories. reviews on online platforms such
as Google.

[0 Optimize your Google My Business
account listing [ Reply to each review honestly and
positively whether the review is
positive or negative.

[0 Use of Al not to replace, but to upscale. Use it to understand search intent, get to the
best practices and keep a check on your steps and actions.

[0 Adapting to the Core Web Vitals such as optimizing images, reducing HTTP requests
and implementing browser caching.

[0 Optimizing content for voice search by using conversational language in content and
including long tail keywords.

[0 Prioritizing user experience by providing information content, easy navigation and
mobile-friendly interface.

[0 Optimize Google My Business listing and fill in the correct information of your
website on different directories.

O Implement Video SEO by using attractive thumbnails for videos, providing transcripts
and embedding those on the website.

[ Focus on providing direct and helpful answers for common search queries to appear
as featured snippets in SERPs. Use Schema Markup to increase the chances.



This PDF helps you to keep a check on your SEO efforts and measure your success. To be
ahead in the game, use this checklist and take action to tick each of the boxes.

DOWNLOAD THIS PDF OR PRINT!

CONTACT ANYBLOGSVIEW.COM TODAY TO RESOLVE EACH OF YOUR SEO AND MARKETING
QUERY!



https://anyblogsview.com/

